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EMPRESA

Dirección Ciudad

Estado Código Postal País

Teléfono Fax Toll Free

E-mail laboral Web Site

Esta información será incluida en el Directorio de Negocios (CD) si es recibida antes del 1 de Julio de 2010. Si es recibida entre el 2 de Julio y 14 de Agosto de 2010 
será incluida en el Addendum. Todas las comunicaciones serán enviadas al delegado principal. 

ESTE FORMULARIO ES UNA FACTURA Y UN CONTRATO
50% del pago deberá realizarse dentro de los 30 días después del envío del formulario.

  PASO 1 El Paquete de Stand Incluye: Registro de la empresa, 1 registro de delegado, transporte aeropuerto-hotel-aeropuerto en horarios programados 
y armado básico de stand incluyendo los perfi les y paneles, 1 mesa, 4 sillas y 1 cartel con el nombre de la empresa. No incluye alfombra ni consumo eléctrico.
No incluye reserva de hotel o tickets aéreos. 
 Nos gustaría comprar (elija una opción):

� Paquete de Stand Simple (80sqft / 7.4sqm) 1 delegado incluido3 USD 2,9701 Cantidad de Stands __________ USD  __________

� Paquete de Stand Doble (160sqft / 14.8sqm) 2 delegados incluidos3 USD 5,7801 Cantidad de Stands __________ USD  __________ 

� Paquete de Stand Triple (240sqft / 22.3sqm) 3 delegados incluidos3 USD 8,5801 Cantidad de Stands __________ USD  __________ 

� Paquete de Stand Compartido2  1 delegado incluido3 USD 2,3401 Cantidad de Stands __________ USD  __________

Compartido con: _____________________________________________________________________________________________________________________

Por favor especifi que el sector y/o cerca de que empresa deseea estar: __________________________________________________________________________

1 Con su participación en La Cumbre 2010, usted está donando USD 40 a Just a Drop organization.
2 Si selecciona esta opción usted deberá incluir el nombre de la empresa con la que comparte el stand y ésta deberá enviar su formulario de registración junto con el suyo.
3 Cada delegado expositor recibe 1 cita en la Agenda de Citas por Computadora (hasta 30 citas). Máximo 2 citas generadas por computadora por both 10’ x 8’.

  PASO 2 Delegado Adicional 
 Nos gustaría registrar Nº ___________ delegados adicionales.  USD 525 cada uno       USD _________________________
 - Máximo: 3 delegado(s) adicional(es) por stand de 10’ x 8’ y sólo 2 Agendas de Citas generadas por computadora. 
 - Máximo: 1 delegado(s) adicional(es) por stand compartido sin Agendas de Citas generadas por computadora.

  PASO 3 Aproveche las siguientes oportunidades (Opcional) 
� Logo de la Empresa/Hotlink en el Directorio de Negocios Online y CD USD 100.00 USD _________________________
� Aviso en Directorio de Negocios (CD)    USD 800.00 USD _________________________
� Reserva de Mesa en el Almuerzo Ofi cial    � Jueves � Viernes USD 250.00 (c/u)   USD _________________________
� Listado de E-mails de Compradores    � 2009  � 2010 USD 300.00 (c/u) USD _________________________

                                    Monto Total (Sume los pasos 1, 2 y 3) USD ________________________
La fi rma de este contrato implica la aceptación de las reglas y reglamentaciones y el pago total.  (Abonar el 50% antes del 31 de Diciembre de 2009 y el 50% antes del 1 de Julio de 2010). 

Firma: _____________________________________  Aclaración / Letras de molde: _________________________________________________________________
Si el pago total no es recibido antes del 1 de Julio de 2010 la información de su empresa no será incluida en el Directorio de Negocios versión online o CD y no podrá 
agendar citas. Si se registra después del 1 de Julio de 2010, tendrá una penalización por registración tardía de USD 150.00 por stand. EVITE ESE COSTO. 
No se aceptarán formularios de registración después del 14 de Agosto de 2010.

a) Tarjeta de Crédito: � Visa � MC � Amex        Nombre del Titular: ______________________________________________        Código Postal: ____________________
Número de la Tarjeta: ______________________________________ Fecha de Vencimiento: _______ /_______ /_______   Código de Seguridad: ______________
Todos los conflictos con los honorarios deben manejarse directamente con Reed Exhibitions y no detener los procedimientos de la tarjetas de crédito.
b) � Cheque Nº (Por favor emita los cheques en dólares estadounidenses de un banco de Estados Unidos y a nombre de Reed Exhibitions): _____________________________________ 

POLITICA DE CANCELACION: Todas las cancelaciones deberán ser enviadas por escrito a Reed Exhibitions. Antes del 1 de Julio
de 2010 el proveedor tendrá que abonar el 50% del contrato. Después del 1 de Julio de 2010 el proveedor deberá abonar el 100% del contrato.

FORMULARIO DE REGISTRACION DE EXPOSITORES

Por favor completar y enviar el formulario por fax +1 (305) 365-0783

Código de Area        Código de Ciudad / País Código de Area        Código de Ciudad / País
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DELEGADO PRINCIPAL
Nombre
Cargo 
Ciudad    Estado    
País 
Email (requerido) 
Publicar � Si � No

DELEGADO ADICIONAL 2
Nombre
Cargo 
Ciudad    Estado  
País
Email (requerido)  
Publicar  � Si � No  � Tomará citas  � No tomará citas

DELEGADO ADICIONAL 1
Nombre
Cargo 
Ciudad    Estado  
País
Email (requerido)  
Publicar  � Si � No  � Tomará citas  � No tomará citas

DELEGADO ADICIONAL 3
Nombre
Cargo 
Ciudad    Estado  
País
Email (requerido)  
Publicar  � Si � No  � Tomará citas  � No tomará citas

� Ecoturismo
� Grupos
� Programas Deportivos
� Reuniones, Seminarios, Convenciones

� Tours Técnicos
� Turismo de Aventura
� Viajes Corporativos
� Viajes de Incentivo

� Viajes de Lujo
� Viajes de Placer

¿En cuál de los siguientes tipos de negocios su especializa su empresa?

� Aerolínea
� Alquiler de Autos  
� Atracción  
� Casinos  
� Centro de Conferencias 
� Centros de Ski 
� Cruceros
� Educación / Técnica 

� Entretenimiento (Teatro /  
 Conciertos / Tickets)
� Empresa de Medios / Consultora
� Gerenciamiento de Hoteles 
� Gobierno  
� Hotel  
� Ofi cina de Convenciones /   
 Empresa de Turismo
 (Estatal/Regional/Nacional)

� Operadores Receptivos /  
 Destination Management   
 Company (DMC)
� Parques Temáticos
� Programa de Reservas / GRS / GDS
� Resort  
� Restaurante  
� Servicios  
� Shopping
� Software  

� Spa  
� Tour Operador 
� Townhomes / Condos /  Vacation  
 Homes
� Transporte
� Trenes 
� Otros _______________________

Categoría de Industria:

Lugares geográfi cos en los que opera:
� Norte América
� U.S.A.
� Alabama
� Alaska
� Arizona
� Arkansas
� California
� Carolina del Norte
� Carolina del Sur
� Colorado
� Connecticut
� Dakota del Norte
� Dakota del Sur
� Delaware
� Florida
� Georgia
� Hawái
� Idaho
� Illinois

� Indiana
� Iowa
� Kansas
� Kentucky
� Luisiana
� Maine
� Maryland
� Massachusetts
� Míchigan
� Minnesota
� Misisipi
� Misuri
� Montana
� Nebraska
� Nevada
� Nueva Jersey
� Nueva York
� Nuevo Hampshire
� Nuevo México

� Ohio
� Oklahoma
� Oregón
� Pensilvania
� Rhode Island
� Tennessee
� Texas
� Utah
� Vermont
� Virginia
� Virginia Occidental
� Washington
� Washington, D.C.
� Wisconsin
� Wyoming

� Canadá

� México

� Caribe
� Anguila
� Antigua y Barbuda
� Antillas Holandesas
� Aruba/Bonaire/� 
� Curação
� Bahamas
� Barbados
� Dominica
� Granada
� Guadalupe
� Haiti
� Islas Caimán
� Islas Turks y � � 
� Caicos
� Islas Vírgenes � 
� Británicas
� Islas Vírgenes de  
� los Estados Unidos

� Jamaica
� Martinica
� Montserrat
� Puerto Rico
� República 
 �Dominicana
� San Bartolomé
� San Cristóbal y 
� Nieves
� Saint Martin
 �(Francia)
� Sint Maarten
 �(Holanda)
� San Vicente y las 
� Granadinas
� Santa Lucía
� Trinidad y Tobago

� América Central
� Belice
� Costa Rica
� El Salvador
� Guatemala
� Honduras
� Nicaragua
� Panamá

� Sudamérica
� Argentina
� Bolivia
� Brasil
� Chile
� Colombia
� Ecuador
� Guayana Francesa
� Guyana
� Islas Malvinas

� Paraguay
� Perú
� Uruguay
� Venezuela

� Otros ___________

EMPRESA:EMPRESA:
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De qué países recibe visitantes su Empresa: 

� Sudamérica
� Argentina
� Bolivia
� Brasil
� Chile
� Colombia
� Ecuador
� Gerogias del Sur 
� e Islas
� Sandwidch
� Guyana
� Guyana
� Francesa
� Islas Malvinas
� Paraguay
� Perú
� Uruguay
� Venezuela

� América Central
� Belice
� Costa Rica
� El Salvador
� Guatemala
� Honduras
� Nicaragua
� Panamá

� Norteamérica
� U.S.A.
� Canadá
� México

� Europa
� Aland (Finlandia)
� Albania
� Andorra
� Armenia
� Austria

� Azerbaija
� Belarus
� Belgica
� Bosnia y  
� Herzegovina
� Bulgaria
� Croacia
� Chipre
� República Checa
� Dinamarca
� Estonia
� Finlandia
� Francia
� Georgia
� Alemania
� Grecia
� Hungria
� Islandia
� Irlanda
� Italia

� Kazakhstan
� Latvia
� Liechtenstein
� Lituania
� Luxemburgo
� Macedonia
� Malta
� Moldova
� Mónaco
� Montenegro
� Países Bajos
� Noruega
� Polonia
� Portugal
� Rumania
� Rusia
� San Marino
� Serbia
� (incluyendo 
� Kosovo)

� Eslovakia
� Eslovenia
� España
� Suecia
� Suiza
� Turkia
� Ucrania
� Reino Unido
� Ciudad del 
� Vaticano

� Caribe
� Anguila
� Antigua y 
� Barbuda
� Antillas
� Holandesas
� Aruba/Bonaire/� 
� Curação
� Bahamas

� Barbados
� Dominica
� Granada
� Guadalupe
� Haiti
� Islas Caimán
� Islas Turks y
� Caicos
� Islas Vírgenes � 
� Británicas
� Islas Vírgenes 
� de los Estados 
� Unidos
� Jamaica
� Martinica
� Montserrat
� Puerto Rico
� República 
 �Dominicana
� San Bartolomé

� San Cristóbal y 
� Nieves
� Saint Martin
 �(Francia)
� Sint Maarten
 �(Holanda)
� San Vicente y las 
� Granadinas
� Santa Lucía
� Trinidad y 
� Tobago

� Asia

� Otros_________

Temporada Alta:
� Navidad
� Pascuas
� Enero
� Febrero
� Marzo

� Abril
� Mayo
� Junio
� Julio
� Agosto

� Septiembre
� Octubre
� Noviembre
� Diciembre

Temporada Baja:
� Navidad
� Pascuas
� Enero
� Febrero
� Marzo

� Abril
� Mayo
� Junio
� Julio
� Agosto

� Septiembre
� Octubre
� Noviembre
� Diciembre

Por favor enviar por e-mail a Rosadela.Arenas@ReedLatam.com
la descripción de su empresa (Máximo 50 palabras en inglés).
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RULES AND REGULATIONS
The company, its employees and agents, as described on page one, is herein after referred 
to as Exhibitor, and Reed Exhibitions, a division of Reed Elsevier Inc. (and its offi cers, 
agents and employees) is herein after referred to as Management. Exhibitor agrees to 
prepare an exhibit of its products, in accordance with these rules. Exhibitor must have 
paid in full before Exhibitor will be permitted to install its display. The actual occupancy 
of the space taken by Exhibitor is of the essence of this License. If Exhibitor does not occupy 
such space, Management is authorized to occupy such space or to cause such space to 
be occupied as Management deems in the best interest of the Exhibition without in any 
way releasing Exhibitor from any liability hereunder. Management reserves the right to 
relocate Exhibitor space location other than that pre-specifi ed. It is further agreed that 
the conditions, rules and regulations printed on this License or any attachments hereto, and 
online, as any of such may be amended from time to time, are made a part hereof as though 
fully incorporated herein, and Exhibitor agrees to be bound by such. All cancellations by 
the supplier must be submitted in writing to La Cumbre management. On or before July 1st, 
2010 exhibitor will be subject to 50% liability of the relinquished contract value. After July 
1st, 2010 supplier will be responsible for 100% liability of the relinquished contract value. 
Carefully read the “Cancellation, Withdrawal, Downsizing and Default Policy” to ensure you 
fully understand your rights and fi nancial obligations. This Policy will be strictly enforced. A 
non-refundable payment in accordance with Payment Schedule is required upon Exhibitor’s 
return to Management of this License, in order to reserve a booth.

Cancellation, Withdrawal, Downsizing and Default Policy. In the event Exhibitor seeks to 
cancel this License, withdraw from the Exhibition, or downsize its space requirements for 
the Exhibition, Exhibitor may only do so by giving written notice to Management, by certifi ed 
mail, return receipt requested. The date of cancellation, withdrawal or downsize in space as 
applicable shall be the post mark date on the notice.

If Exhibitor cancels, withdraws, or downsizes space requirements, Exhibitor agrees to 
pay on demand to Management, the amounts set forth on page one, as applicable, as 
liquidated damages and not as a penalty, and the parties agree that such amounts constitute 
a reasonable provision for liquidated damages. In case of downsizing, in addition to the 
assessed liquidated damages, Exhibitor’s booth location on the fl oor plan of the Exhibition 
may be moved.

In the event Exhibitor defaults in any of its obligations under this License, in addition to 
having the right to direct Exhibitor to vacate the Exhibition hall, Management shall have 
the right to collect from Exhibitor on demand the full amount of the License fees payable 
to Management as of the date of default, as well as the right to pursue any other remedy 
afforded by law.

1) CANCELLATION, WITHDRAWAL, DOWNSIZING AND DEFAULT POLICY 
Without prejudice to the rights and remedies of the Management in respect of any breach of 
the Contract on the part of the Exhibitor the Exhibitor may reduce his stand size or withdraw 
from the Exhibition subject to the following conditions:

a) The Exhibitor must give written notice to the Management setting out the amount of  
space by which he wishes to reduce or stating his desire to withdraw.

b) On receipt of the Exhibitor’s notice the Management will notify the Exhibitor of the 
proportion of rental of the relinquished space payable by way of liquidated damages  
for costs, administration charges and losses incurred or suffered by the Management 
as a result of such withdrawal or reduction, being a proportion of the Rental of the 
relinquished space for the relevant Exhibition as follows:

Date of receipt by 
Management of Exhibitor’s 

notice to reduce
or withdraw

Proportion of 
relinquished 

Contract Value 
payable on reduction

Proportion of 
total Contract 

Value payable on 
withdrawal

On or before July 1st, 2010 50% 50%
After July 1st, 2010 100% 100%

WITHDRAWAL BY EXHIBITOR
c) The consideration due from the Exhibitor under this Regulation in the event of a 
withdrawal from the Exhibition will be due and payable forthwith and upon payment 
thereof to the Management by the Exhibitor (credit being given by the Management for 
all sums already paid by the Exhibitor) the Contract shall be cancelled and neither party 
shall have any further claim against the other.

d) Any division of a booth necessary as a result of a request to reduce will be at the  
Management’s discretion.
e) Notwithstanding anything said to the contrary, the Management reserves at all 
times the right to refuse the Exhibitor to reduce his stand size; such refusal shall not, 
however, affect the Exhibitor’s right to withdraw from the Exhibition in accordance with 
this Regulation.

2) ELIGIBLE EXHIBITS
Exhibits will be limited to those companies or other entities offering materials, products, 
or services of specifi c interest to registrants. Management reserves the right to determine 
the eligibility of any product for display. Exhibiting manufacturer’s representatives and/or 
distributors must list its participating principals as the exhibitors of record. Only the sign of 
Exhibitor may be placed on the booth or in the printed list of exhibitors of the Exhibition. No 
exhibitors or advertising will be allowed to extend beyond the space allotted to Exhibitor, or 
above the back and side rails of such space. Exhibitor agrees that its exhibit shall be admitted 
and shall remain from day to day solely by strict compliance with these rules. Management 
reserves the right to reject or prohibit any exhibit in whole or in part, or Exhibitor or any of 
Exhibitor’s representatives upon Management’s good faith determination that the same is 
not in accordance with these rules, regulations and exhibitor manual.

3) LIMITATION OF LIABILITY
Exhibitor agrees to indemnify and hold harmless Management and the sponsor, owner, 
exhibition hall facility, and city in which this Exhibition is being held, and each of their respective 
offi cers, agents and employees, against all claims, losses, suits, damages, judgments, 
expenses, costs (including, without limitation, reasonable legal fees) and charges of every 
kind arising out of or resulting from its execution of this License or its occupancy of the space 
herein contracted for by reason of personal injuries, death, property damages or any other 
cause sustained by any persons or others. Management shall not be responsible for loss or 
damage to displays or goods belonging to Exhibitor, whether resulting from fi re, storms, acts 
of God, air conditioning or heating failure, theft, pilferage, mysterious disappearance, bomb 
threats or other causes. All such items brought to the Exhibition are displayed at Exhibitor’s 
own risk, and should be safeguarded at all times. Management will provide the services 
of a reputable protective agency during the period of installation, show, and dismantling, 
and Exhibitor agrees that the provision of such services constitutes adequate discharge 
of all obligations of Management to supervise and protect Exhibitor’s property within the 
Exhibition. Exhibitors may furnish additional guards at their own cost and expense, only with 
prior approval by Management. Exhibitor agrees that Management shall not be liable in the 
event of any errors or omissions in Exhibitor’s Offi cial Directory listings or in any promotional 
material. Management makes no representations or warranties with respect to the number 
of Exhibition attendees or the demographic nature of such attendees.

4) DEFAULT
If Exhibitor’s booth is not occupied by the time set for completion of installation of displays, 
such space may be possessed by Management for any purpose it may see fi t. If Exhibitor 
breaches any of its obligations or covenants under this License, including without limitation 
any Exhibition rule or regulation promulgated pursuant to this License, Management may, 
without notice, terminate this License. In the event of such default, Management may 
thereupon direct Exhibitor forthwith to remove its employees, agents or servants, and all of 
its articles of merchandise and other personal property from the space licensed and from the 
Exhibition Hall. Also, refer to “Cancellation, Withdrawal, Reduction, Downsizing and Default 
Policy” of this License for liquidated damages.

5) SUB-LICENSING/ BOOTH USAGE 
Exhibitor shall not sub-license, assign or otherwise permit any person to occupy, 
Exhibitor’s booth, or any part thereof, or use the booth for the exhibition of anything not 
specifi ed in this License. Exhibitor may not exhibit, offer for sale, give as a premium, or 
advertise articles not manufactured or sold in its own name, except where such articles 
are required for the proper demonstration or operation of Exhibitor’s display, in which case 
identifi cation of such articles shall be limited to the regular nameplate, imprint, or other 
identifi cation which in standard practice appears normally on them. Exhibitor may not permit 
non-exhibiting companies’ representatives to conduct business in its booth. Exhibits must 
solely be used for the purpose of promoting Exhibitor’s products or services and shall not be 
used for other business purposes. Rulings of the Management in its sole discretion shall in 
all instances be fi nal with regard to use of any exhibit space.

6) DAMAGE TO PROPERTY
Exhibitor is liable for any damage caused to building fl oors, walls or columns, or to standard 
booth equipment, or to other exhibitors’ property. Exhibitor may not apply paint, lacquer, 
adhesives, or other coating to building columns and fl oors or to standard booth equipment.
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RULES AND REGULATIONS
7)  UNION LABOR
Exhibitor shall employ only union labor, as made available by offi cial contractors in the 
installation and dismantling of its exhibit, and in its operation when required by union 
agreements. An exhibitor planning to build special displays shall employ union display 
companies in their fabrication, carpentry and electrical work in such displays which must 
bear A.F.L.-C.I.O. union labels.

8) SPECIAL SERVICES
Electricity, gas, water, and other utilities, as well as other special services needed by 
individual exhibitors, are provided only when the exhibitor orders and agrees to pay for them 
directly to the persons authorized to supply such services in conformity with city, insurance 
and other requirements.

9) BOOTH REPRESENTATIVES
Booth representatives shall be restricted to Exhibitor’s employees and their authorized 
representatives. Booth representatives shall at all times wear badge identifi cation furnished 
by Management. Management may at any time limit the number of booth representatives. 
All booths must be staffed by Exhibitor during all hours the show is open.

10) ELECTRICAL SAFETY
All wiring on displays or display fi xtures must conform to the applicable standards established 
by various governmental agencies and standard fi re inspection ordinances. All display wiring 
must exhibit the seal and/or such other seals of offi cial approving agencies as may be 
required at the site of the Exhibition.

11) SAFETY AND FIRE LAWS
All applicable fi re and safety laws and regulations must be strictly observed by Exhibitor. 
Cloth decorations must be fl ameproof. Wiring must comply with local Fire Department and 
Underwriters’ Rules. Smoking in exhibits is forbidden. Crowding will be restricted and aisles 
and fi re exits must not be blocked by exhibits. No decorations of paper, pine boughs, leafy 
decorations or tree branches are allowed. Acetate and most rayon drapes are not fl ameproof 
and may be prohibited. No storage behind exhibits is provided or permitted.

12) PERFORMANCE OF MUSIC
Exhibitor acknowledges that any live or recorded performances of music by or on behalf 
of Exhibitor at the Exhibition must be licensed from the appropriate copyright owner or its 
agent. Exhibitor warrants to Management that it will take full responsibility for obtaining any 
necessary licenses to play or perform such music and agrees to defend, indemnify and hold 
harmless Management from any damages or expenses incurred by Management due to 
Exhibitor’s use or authorization of use of such music.

23) LOSSES
Management shall bear no responsibility for damage to Exhibitor’s property, or lost 
shipments either coming in or going out, nor for moving costs. Damage to inadequately 
packed property is Exhibitor’s own responsibility. If its exhibit fails to arrive, Exhibitor is 
nevertheless responsible for exhibit space cost. Exhibitor is advised to ensure against these 
risks.

24) AMENDMENT TO RULES
Any matters not specifi cally covered by the preceding rules shall be subject solely to 
the decision of Management. The Management shall have full power in the matter of 
interpretation, amendment and enforcement of all said rules and regulations.

25) LICENSE ACCEPTANCE
Deposit of your check does not constitute acceptance of this License.
This License shall not be binding until accepted by Management.

26) THIS LICENSE IS NON-ASSIGNABLE BY EXHIBITOR
Any attempted assignment of this License shall be null and void and shall constitute a 
breach, resulting in cancellation.

27) INTEREST AND COLLECTION FEES.
Exhibitor agrees to pay interest at a rate of 1% per month (12% per annum), or the maximum 
allowable by law, on all past due balances to Management. Exhibitor further agrees to pay 
any collection costs, including but not limited to, court costs, collection fees, and attorney’s 
fees.

28) INTEGRATION OF LICENSE
This License contains the entire agreement between Management and Exhibitor. It may not 

be orally modifi ed. Only an agreement in writing signed by a duly authorized representative 
of the party against whom enforcement of any waiver or modifi cation is sought will be 
enforceable.

29) FORUM SELECTION CLAUSE
This agreement is deemed to be entered into in the State of Connecticut and governed by 
the laws of the State of Connecticut. Exhibitor consents to the jurisdiction of the courts of 
the State of Connecticut for the resolution of any and all disputes and claims arising out of 
this License. Management, however, shall not be obligated to enforce its rights in the State 
of Connecticut, and instead, may enforce its rights in any other proper jurisdiction. Exhibitor 
waives any claims as to lack of personal or subject matter jurisdiction and agrees that it is 
subject to the jurisdiction of the State of Connecticut.

30) FUNCTIONS 
Any sales or entertainment functions is strictly prohibited during the open hours of the 
event.

31) SOUND LEVEL
Mechanical or electrical devices which produce sound must be operated so as not to disturb 
other exhibitors. Management reserves the right to determine the placement and acceptable 
sound level of all such devices.

32) OFFSET
Management shall have the right to set off against any amount which may be due to 
Management from Exhibitor, pursuant to this License or otherwise in connection with the 
Exhibition, any amounts owed to Management or its affi liates by Exhibitor or its affi liates for 
any reason. In addition, Management shall have the right to apply any amounts received 
from Exhibitor under this Agreement to any other amounts due to Management from 
Exhibitor or its affi liates.

33) ADMISSION
Admission is open to adults affi liated with the industry served by the Exhibition. No persons 
under 18 years of age will be admitted to any trade exhibition. Management shall have sole 
control over admission policies at all times. 

34) EXHIBITOR CONDUCT
Retail sales are absolutely prohibited during the Exhibition. Infraction of this rule will 
result in Exhibitor’s booth being repossessed by Management. Subject to the foregoing, 
the distribution of samples, souvenirs, publications, etc., or other sales or sales promotion 
activities must be conducted by Exhibitor only from within its booth. The distribution of any 
articles that interferes with the activities of, or obstructs access to, neighboring booths, or 
that obstructs aisles, is prohibited. No article containing any product other than the product or 
materials made or processed or used by Exhibitor in its product or service may be distributed 
except by written permission of Management. In no event shall Exhibitor use its booth to 
promote any other exhibition or conference.
The Exhibitor shall conduct and operate its exhibit so as not to annoy, endanger or interfere 
with the rights of other exhibitors and visitors. Any practice resulting in complaints from any 
other exhibitor or any visitor which, in the opinion of Management, interferes with the right 
of others or exposes them to annoyance or danger, may in its sole discretion be prohibited 
by Management.

35)  All advertisements with signed insertion orders are non-cancelable and nonrefundable
In the event of cancellation, Exhibitor shall be responsible for full payment. Management 
reserves the right to reallocate such advertising space at its discretion. All advertisements 
are subject to approval by Management. Management has the right to offer new products or 
positions throughout the show cycle that may not be listed on this License Agreement.

36) The Booth Service Package is being provided as a service to the exhibitor. Any property 
that is purchased or leased in order to provide such service is merely incidental to the 
rendering of such service to the exhibitor. Thus, the provider of the service will incur all 
applicable sales and use taxes on such property when purchased or leased. 

37) Neither Show Management, the Center, nor the offi cial security contractor will be 
responsible for Exhibitor’s merchandise. All merchandise on the premises is at the Exhibitor’s 
sole responsibility and risk.

38) All companies are allowed to tear down their booth after the last appointment of the 
event ends. Prior tear down will result in a $500.00 fi ne.


